Sample Fact Argumentation Outline APA Format
(Definition Argument)

Issue:  Whether or not college sports are amateur sports

Thesis:  University and college sports is a lucrative industry that uses the definition of athletes as amateurs in order to avoid paying college athletes a salary.

Introduce your topic and preview your main points in a brief introduction.

Introduction

Every year, thousands of student athletes across America sign the National Collegiate Athletic Association’s Form 08-3a, the “Student-Athlete” form, waiving their right to receive payment for the use of their name and image (McCann, 2009).  The form defines student athletes as amateurs, who cannot receive payment for playing their sports. (Evidence:  Definition)  While their schools and coaches may make millions of dollars in salaries and endorsement deals and are the highest-paid public employees in many states, student athletes can never earn a single penny from their college athletic careers.

I. College athletics are big business.

A. The most visible college sports, men’s football and basketball, generate staggering sums of money.

1. According to Michael Smith and John Ourand, of SportsBusiness Journal, the twelve universities in the Southeastern Conference receive $205 million each year from CBS and ESPN for the right to broadcast its football games (2008). (Evidence:  Statistic)

2. Even more money comes in from video games, clothing, and similar licenses.

3. In 2010, the New York Times reported, the NCAA’s licensing deals are estimated at more than $4 billion per year.

B. Coaches’ salaries are even more outlandish.

1.  Tom Van Riper, an economist and writer for Forbes magazine,

     says Kentucky basketball coach, John Calipari, is paid over $4   

million a year for a basketball program that makes about $35-40 million a year, more than 10% of the entire revenue (Van Riper, 2010). (Evidence:  Example, Statistic)
2. Van Riper also observes that “no corporate CEO commands this large a share of the profits” (2010, p. 32).  He notes that if Steve Ballmer, the CEO at Microsoft had Calipari’s deal, Ballmer would make over $6 billion a year. (Evidence:  Expert Testimony)

Transition (No need to put this in outline.  But use verbal transitions in your speech.)  How can colleges allow advertisers, arena operators, concession owners, athletic gear manufacturers, retailers, game companies, and media moguls, along with coaches and university officials, to make millions and pay the stars of the show nothing?  Here’s the answer:

II. Universities and colleges define athletes as amateurs.

A. Not only are students athletes not paid for playing their sports, they cannot receive gifts and are not allowed to endorse products (NCAA.org., 2010).  (Evidence:  Definition)
1. This may be a violation of their right to free speech.

2. The NCAA, an organization of colleges and schools, forces student athletes to sign away their rights because, it says, it is protecting the students.  If student athletes could accept money from anyone, the NCAA argues, they might be exploited, cheated, or even bribed (NCAA.org., 2010).

3. Taking money out of the equation is supposed to let students focus on academics and preserve the amateur status of college sports.
B. The definition of “amateur” arose in the 19th century in Britain, when team 

sports became popular.

1. According to Princeton historian and scholar, Andrew Zimbalist, the middle-class and upper-class students in college had ample time to play their sports while working-class athletes had only a half-day off (no sports were played on Sundays in that era) (2001). (Evidence: Definition)
2. Teams began to pay top working-class sportsmen for the time they had to take off from work.  Middle-class and upper-class sportsmen didn’t want to play against the working-class teams, so they made the distinction between amateurs and professionals.

3. The definition of “amateur” came to the U.S., where college sports became popular in the 1880’s (2001). (Evidence: Definition)
4. Shortly after, top football programs like Yale had slush funds to pay athletes, and others used ringers—players who weren’t students—and even players from other schools.

C. The Olympic Games maintained the amateur-professional distinction until 1988, but it was long evident that Communist bloc nations were paying athletes to train full-time, and Western nations were paying athletes through endorsement contracts (Zimbalist, 2001).

1. The only Olympic sport that now requires amateur status is boxing. 

2. The college sports empire in the U.S. run by the NCAA is the last 

    bastion of amateurism for sports that draw audiences large enough to be

    televised (Zimbalist, 2001).

III. Universities and colleges could defend the policy of amateurism by extending this definition to all students.

A. A fair policy is one that treats all the students the same.

1.  According to the University of Austin’s website, its Butler School of

     Music has many student musicians who perform at the professional 

                             level (2010). (Evidence:  Example)
 2. The university advises its students on how to negotiate a contract

                              and get paid  for their performances.

B. Actress Emma Watson, who enrolled at Brown University in Rhode

      Island.  Can you imagine Brown University officials telling Watson

      that she would have to make the next two Harry Potter films for free

instead of for the 5 million she had been offered? (Zimbalist, 2001) 
(Evidence:  Example)
C. Compared to musicians and actors, student athletes have an even

greater need to earn money while they are still in college.

                           1.   Their professional careers are likely to be much shorter.

2. College may be the only time some athletes have the opportunity to capitalize on their success.

3. Student athletes often leave school with permanent injuries and no medical insurance or job prospects, whereas musicians and actors rarely suffer career-ending injuries on the job (Zimbalist, 2001).

IV. Student athletes are prevented from profiting from their name and image.

A. The NCAA says this rule preserves their standing as amateurs and protects

      them from the celebrity and media frenzy surrounding professional

      sports stars (NCAA.org., 2010). (Evidence:  Definition)
1. Search for a “Tim Tebow Jersey” online, and anyone can buy officially branded Florida Gators shirts, ranging in price from

     $34.00 to $349.99 (autographed by Tebow).

2. Andrew Zimbalist says that the NCAA, the University of Florida, Nike, and the other parties involved in the production and sale of these products gets around the problem of using an amateur’s name by using his team number instead. 

3. Tebow’s name doesn’t appear anywhere on the jerseys—just his number. Yet all these jerseys are identified as “Official Tim Tebow Gators merchandise,” and they are bought by fans of Tebow rather than by people who just happen to like the number fifteen.

B. Nobody says how much money these jerseys have made for

Nike, or for the NCAA. 

1.  What we do know for sure is the amount Tim Tebow

      has made off the jerseys:  nothing

Conclusion (Again, you don’t have to write this out, but this gives you an idea of what a conclusion could be.)

Universities and the NCAA would be wise to return to the older definition of “amateur,” which comes from Latin through old French, meaning “lover of.”  Instead, they exploit student athletes.  Being an amateur doesn’t necessarily have to have anything to do with money.  Whether it’s a jazz performer or a dancer or an athlete, an amateur ought to be considered someone in love with an activity—someone who cares and studies about the activity and practices to be highly proficient.  If they are lucky enough to be paid, so be it. 

List at least about 2 - 5 questions here to ask your opponent if you want to.
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